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EVALUATION OF BRAND STRENGTH  
WITH DIRECTED GRAPHS (FOR IT-COMPANIES) 

 

The article offers a new methodological approach to the measurement of 
brand strength. It is based on the use of cognitive models oriented graphs 
with pulse processes, as one of the possible ways to study the behavior of 
complex systems, described by many interacting variables. 
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 0,527 0,663 0,323 

 0,549 0,639 0,117 
 0,441 0,236 0,347 
 0,856 0,158 0,244 

 
 0,080 0,281 0,891 

 0,506 0,616 0,423 
 0,023 0,849 0,050 

 0,737 0,098 0,406 
 0,585 0,284 0,350 
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