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ANALYSIS OF THE FACTORS OF INFLUENCE ON 
THE BRAND POWER BASIS ON THE METHODOLOGY

OF WEIGHTED GRAPHS

In this article provides an analysis of factors influencing the strength of 
the brand. To determine the vector of influence of individual factors in the ar-
ticle presents cognitive model the influence of various factors on the brand. 
As the article shows the influence of the factors in different periods of time, 
basis of the theory of weighted graphs.
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THE THEORETICAL ASPECTS, FEATURES AND 
PROBLEMS OF RUSSIAN INNOVATION DEVELOPMENT:

MACRO-, MESO- AND MICROECONOMIC LEVELS

In the article some trends and features of social development, contrib-
uting and accompanying the forming of innovation type of economy, have 
been formulated. The author disclosed and systematized the key distinguish-
ing characteristics of raw material, industrial and innovation-driven economy. 
Actual issues of innovation development on macro-, meso- and microeco-
nomic levels are considered.


