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TRANSFORMATION OF LOGISTICS AND MARKETING
APPROACHES IN THE COOPERATION BETWEEN 

GOVERNMENT AND BUSINESS STRUCTURES
In modern conditions standard models of market coordination and price 

control at which each enterprise is a separate and independent production 
unit, are economically inexpedient. The author considers the objective neces-
sity of the establishment of the parity relations between business and the 
state, however, Russia still has no a single universally accepted understand-
ing of public-private collaboration.
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ness structures, cooperation, public-private collaboration, public-private part-
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